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Abstract

Identifying entrepreneurial intention is the first step in executing entrepreneurial behaviors since
intention is identified as the single best predictor of human behavior. Firstly, this paper aims to identify
and compare the relevant factors influencing entrepreneurial intention among M.Com students of a
private and public university by incorporating Shapero’s Entrepreneurial Event Model (EEM).
Secondly, it focuses on investigating the variation in responses of the students towards the relevant
factors based on their demographic characteristics, such as gender. As a sample, 100 students of
M.Com programme of a private and public university in West Bengal have been considered by
adopting random sampling technique. Data were collected using a questionnaire. To fulfill the
objectives, the study has adopted RWS to identify and compare the relevant factors of EEM that
influence entrepreneurial intention among M.Com students of a private and public university.
Moreover, non-parametric tests like Mann-Whitney U have been conducted using SPSS 20 version
software to measure the variation in responses among the students based on their gender. The results
exhibit that M.Com students of private university are more inclined towards entrepreneurship
compared to those of public university. Moreover, male students prefer entrepreneurship over other
career options compared to female students.

Keywords: Entrepreneurial intention, Students, M.Com programme, Private and Public University,
Gender

1. Introduction

Entrepreneurship is a driving force behind economic growth, job creation, and innovation in
today's globalized world (Audretsch and Keilbach, 2004; Shane, 2009; Zhang et al., 2018) [>
30. 371 The first step required in initiating entrepreneurial behaviors is the entrepreneurial
intention (Lee and Wong 2004) 1 since it represents a crucial precursor to actual
entrepreneurial behavior (Lifian and Chen, 2009; Kautonen et al., 2013) 2% 14 and plays a
pivotal role in the process of transforming entrepreneurial ideas into action (Krueger Jr. et
al., 2000) 71, Entrepreneurial intention is a deliberate psychological state that drives
individuals' attention as well as cognitive processes towards the likelihood of starting a new
venture, encompassing the perceived feasibility and desirability of such an endeavor (Lifidn
and Chen, 2009) 31, Understanding the formation of entrepreneurial intentions is a
fundamental step in comprehending the entrepreneurial process and facilitating the creation
of supportive ecosystems (Lifian and Fayolle, 2015) 4. The entrepreneurial intention
research field is grounded in several well-established theories and models that help explain
why individuals choose entrepreneurship as a career path. Entrepreneurial Event Model
(EEM) by Shapero and Sokol, 1982 % has been considered as one of the oldest and widely
accepted models to understand the cognitive processes that drive entrepreneurial intentions.
This model emphasizes the role of perceived desirability (PD) and perceived feasibility (PF)
in shaping intentions.

Students are considered as future potential entrepreneurs (Basu and Virick, 2008) 1.
Identifying and nurturing entrepreneurial intentions among students can have a beneficial
impact on nation’s economic growth and development (Audretsch and Keilbach 2004) 2 and
contribute to a nation's ability to compete in the global economy (Porter and Stern, 2001) 271,
In this scenario, the present study aims at assessing the entrepreneurial intention currently
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prevailing among the students of M.Com programme of a
private and public university in West Bengal. Additionally,
the study seeks to find out whether gender has any influence
on the entrepreneurial intention of students.

2. Review of literature

2.1 Entrepreneurial intention and EEM

The Entrepreneurship Event Model, proposed by Shapero
and Sokol (1982) U, serves as a theoretical framework for
understanding the transition from intention to actual
entrepreneurial behavior.

PD directly impacts an individual's entrepreneurial intention
and encompasses an individual's assessment of the
desirability of becoming an entrepreneur (Krueger Jr. and
Carsrud, 1993; Fitzsimmons and Douglas, 2005; Ali et al.,
2016) 16 11 10 This assessment is influenced by various
factors, including personal values, beliefs, attitudes, and the
perceived attractiveness of entrepreneurship as a career
choice (Shane and Venkataraman, 2000) %, Several studies
have confirmed that individuals with a higher perceived
desirability of entrepreneurship are more likely to develop a
positive attitude toward starting a business, which in turn
positively influences their entrepreneurial intention (Zhao et
al., 2005; Fini et al., 2012; Shirokova et al., 2016) [36 10. 33],
Lee and Kim (2020) 1, examined the impact of perceived
desirability on entrepreneurial intention among students in
both Western and Eastern cultures and confirmed that
perceived desirability positively influenced entrepreneurial
intention in both cultural contexts. Li et al. (2021) 221 found
a significant positive relationship between perceived
desirability and entrepreneurial intention among university
students. The study, conducted in a Chinese context,
suggests that when students perceive entrepreneurship as a
desirable career path, they are more likely to express an
intention to become entrepreneurs.

PF is a crucial factor influencing individuals’
entrepreneurial intention. It has been consistently found to
have a positive impact on entrepreneurial intention. When
individuals believe they have the capability to start and
manage a business successfully, they are more likely to
express an intention to become an entrepreneur (Krueger et
al., 2000) 71 A high level of perceived feasibility can
reduce the perceived barriers to entrepreneurship, such as
financial risks and lack of skills. This reduction in perceived
barriers, in turn, can boost the intention to pursue
entrepreneurial opportunities (Lifdn and Chen, 2009) 23,
Hence, PF, reflecting one's belief in their skills and
knowledge to undertake entrepreneurial activities, is a
significant determinant of the intention to become an
entrepreneur (Fayolle and Lifian, 2014) Pl Li and Zhao
(2020) 21 investigated the impact of perceived feasibility on
entrepreneurial intention among undergraduate students in
China. Their findings indicated that students who believed
they had the necessary skills and resources to start a
business were more likely to have strong intentions to
become entrepreneurs. Contreras-Barraza et al. (2021) [©
conducted a research on the entrepreneurial intentions of
students in Chile and discovered a significant positive
relationship ~ between  perceived  feasibility  and
entrepreneurial intention, suggesting that students who
perceived entrepreneurship as feasible were more inclined to
pursue entrepreneurial careers.

2.2 Entrepreneurial intention and gender
Past researches have observed that there are gender
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differences in entrepreneurial intention, with men often
expressing a higher intention to start their own businesses
compared to women.

Several studies have found that male students exhibit higher
levels of entrepreneurial intention compared to female
students since they perceive entrepreneurship as a more
appealing career option (Wilson et al., 2007; Lifian and
Chen, 2009; Shinnar et al., 2012; Shirokova et al., 2016;
Wilson, 2018) [34 23, 3233, 351 Female students with limited
access to finance, lack of family support and cultural
support may have lower levels of entrepreneurial intentions
(Fayolle and Gailly, 2015; Gupta and Sharma, 2017) [,
However, female students having female entrepreneurial
role models may have a greater influence on their
entrepreneurial intentions, leading them to become
entrepreneurs (Guerrero et al., 2008; Brush et al., 2009;
Laspita et al., 2012) 2 5 18 A recent study has shown
efforts to promote entrepreneurship among women through
targeted interventions and support programs. Gender-
focused entrepreneurship education and mentorship
initiatives have been shown to positively influence women's
entrepreneurial intention (Linan et al., 2020) 23],

From the existing literature discussed above, it can be
observed that a handful of literatures have focused on
identifying and comparing students’ entrepreneurial
intentions of M.Com programme among a private and
public university by adopting EEM, especially based on
their gender. Thus, this study focuses on bridging those gaps
by formulating the following hypothesis:

Hi:  There are significant differences based on
entrepreneurial intention among students of private and
public universities.

H:: There are significant differences in responses among the
students of private and public universities based on gender.

3. Objectives of the study
This study aims at attaining the following objectives

1. To identify the relevant items of EEM influencing the
entrepreneurial intention of the students.

2. To compare the entrepreneurial intention among the
students of private and public universities.

3. To measure the difference in perceptions of the students

on entrepreneurial intention based on their gender.

4. Methodology of the study

4.1 Type and sources of study

This study proposed a quantitative method based on
intensive investigation and careful analysis. The primary
data were collected from students of M.Com programme of
a private and public university in West Bengal through
survey questionnaire [extracted from previous literature
(Ramayah et al., (2019) 2. In addition, data from
secondary sources, such as existing related literatures and
articles have been used as evidence for this study.

4.2 Sample and sampling

Students of M.Com programme of a private and public
university have been considered as sample respondents for
this study. Initially, 130 questionnaires were distributed by
adopting the random sampling technique of data collection.
107 samples were returned, which represents a return rate of
82.30%. The collected data were screened and 7 invalid
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(missing values detected) questionnaires were excluded.
Hence, 100 samples have been considered for final analysis
in this study.

4.3 Ethical Considerations

Before distributing the questionnaires, participants were
contacted in order to confirm their willingness to participate
in the study. The consent form was being filled out after
receiving a positive response. The respondents were
informed of the research's purpose and objectives. They
were given the assurance of maintaining the privacy and
confidentiality of their responses. Finally, they were advised
that they could withdraw their participation in the study at
any point of time if they feel the need to do so.

4.4 Tools for data collection

The study was mainly intended to assess the EI by
considering eight items under PD and PF of EEM. These
items were adopted from a previous study (Krueger 1993)
(161 All items were measured on a five-point Likert Scale
with attributes ranging from ‘1 = Strongly Disagree, 2 =
Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree’.
Moreover, individual characteristics like gender of the
participants were also considered to examine the
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demographic trend towards EI.

4.5 Statistical tools and data analysis

Based on the responses of the respondents on the items
under PD and PF of EEM, values have been assigned to the
items depending on the level of agreement, that is, 4 for
‘Strongly Agreed’, 3 for ‘Agreed’, 2 for ‘Neutral’, 1 for
‘Disagreed’, and 0 for ‘Strongly Disagreed” (Prabu and
Esakkimuihu, 2017; DasGupta and Sarkar, 2020;
Bandyopadhyay et al., 2021; Paul et al., 2023) [28 4 7. 28],
This method would thus eliminate the point ‘Strongly
Disagreed’ from further computation of the research after
multiplication with ‘0’°, illuminating the lowest degree of
agreement or no agreement of the items lying on that scale.

4.5.1 Identification of the relevant items

The weightage of agreement of each item have been
obtained by computing a ratio between the summed-up
value of the respondents’ actual responses on different
points of the scale and the maximum possible score for an
item, that is, the possible value when every participant
responded on ‘Strongly Agreed’ scale. Hence, the
Relevance Weightage Score (RWS) of agreement of items
under EEM have been analyzed by using the formula:

RWS = [Stongly Agreed X 4 + Agreed X3+ Neutral X 2+Disagreed X 1+5trongly Disagreed X 0]

Maximum Possible Score

Which proposed at least 0.75 as a qualifying score to accept
an item (Prabu and Esakkimuihu, 2017; DasGupta and

Sarkar, 2020; Bandyopadhyay et al., 2021; Paul et al., 2023)
[28, 4,7, 26]

4.5.2 Measurement of the difference in participants’
responses on the basis of their gender

Due to the limited sample size, non-parametric tests such as
the Mann-Whitney U (M.W. U) test were adopted by using
SPSS version 20 to measure the difference in participants'
responses on the relevant items based on gender.

5. Analysis and findings

Cronbach’s alpha has been applied to ensure internal
uniformity among the items of the questionnaire, and the
resultant alpha value was observed to be 0.819, which is
significantly desirable.

5.1 Profile of the surveyed respondents

This study has been conducted on 100 students, out of
which 56 students were from a private university and the
remaining 44 students from a public university. Male
students from both universities have been holding more
responses than female students. Tables 1a and 1b portray the
profiles of the surveyed respondents from both universities.

Table 1a: Profile of the surveyed respondents from private university

Students of private university
Individual characteristics Category Frequency Percentage
Gender Male (Gr. I) 33 58.9
Female (Gr. 1) 23 41.1
Total 56 100.0
Source: Primary survey
Table 1b: Profile of the surveyed respondents from public university
Students of Public University
Individual characteristics Category Frequency Percentage
Gender Male (Gr. 1) 29 65.9
Female (Gr. 1) 15 34.1
Total 44 100.0

Source: Primary survey

5.2 RWS of the items under PD and PF of EEM

RWS was computed for each item under PD and PF of EEM
influencing entrepreneurial intention, since relevancy
weightage helps in identifying the level of relevance of the
items. According to the responses of the students of private

university, 5 items namely ‘I would love to be an
entrepreneur’ and ‘I am enthusiastic to become an
entrepreneur’ under PD, and ‘If | try to start a business, |
will have a certainty of succeeding’, ‘I am having enough
knowledge to start a business’ and ‘I am sure of myself to
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start a business in future’ under PF have been identified as
relevant. In contrast, based on the responses of the students
of public university, only 3 items namely ‘I would love to
be an entrepreneur’ under PD, and ‘If | try to start a
business, | will have a certainty of succeeding’ and ‘I am
having enough knowledge to start a business’ under PF have

https://www.humanresourcejournal.com

been found relevant. This shows that there are differences
based on entrepreneurial intention among students of private
and public universities, indicating acceptance of Hy. Table 2
demonstrates the RWS of the items of EEM influencing
entrepreneurial intention among students of both private and
public universities.

Table 2: RWS of the items under PD and PF of EEM

RWS
Items under EEM Private university | Public university
Perceived desirability (PD)
1 would love to be an entrepreneur (PD. 1) 0.89 0.79
I will not be tensed to pursue entrepreneurship (PD. 11) 0.57 0.52
I am enthusiastic to become an entrepreneur (PD. 11) 0.82 0.71
Perceived feasibility (PF)
It will be very easy for me to become an entrepreneur (PF. 1) 0.58 0.46
If | try to start a business, | will have a certainty of succeeding (PF. I1) 0.81 0.78
1 don’t need to overwork to be an entrepreneur (PF. 111) 0.59 0.42
I am having enough knowledge to start a business (PF. IV) 0.91 0.79
| am sure of myself to start a business in future (PF. V) 0.76 0.72

Source: Authors’ computation

5.3 Difference in students’ responses on the relevant
items under PD and PF of EEM based on gender

According to the responses of the students of private
university based on gender, 3 out of 5 relevant items have
been found to be statistically significant. The mean rank
denotes that male students have responded more on all of
these 3 items, which are ‘I am enthusiastic to become an
entrepreneur’ under PD, and ‘If | try to start a business, |
will have a certainty of succeeding” and ‘I am sure of myself
to start a business in future’ under PF. As per the responses
of the students of public university, 2 out of 3 relevant items

have been found to be statistically significant. The mean
rank indicates that male students have been holding
maximum responses in favor of ‘I would love to be an
entrepreneur’ under PD, and ‘If | try to start a business, |
will have a certainty of succeeding’ under PF. Hence, there
are significant differences in responses on the relevant items
of EEM among students of private and public universities
based on gender, where male students of both the
universities show more inclination towards entrepreneurship
than female students, indicating the acceptance of H,. Table
3 highlights the differences in responses among the students
of private and public universities based on gender.

Table 3: Differences in responses among the students of private and public universities based on gender

Private universit Public university
Items under EEM |Gr.| Mean rank | M\W. U |D.F.| p-value | Items under EEM |Gr.| Mean rank | M\W. U |D.F.| p-value
PD. 11l 2180356500 | 1 | 0.001 PD. | 2190328500 | 1 | 0.000
PF. 1l III i?gg 316.000 | 1 | 0.000 PF. 11 III 4513?2 406.000 | 1 | 0.019
PF. V 2207 286,000 | 1 | 0000

Source: Authors’ computation

6. Conclusions and implications

The study has considered perceived desirability and
perceived feasibility to explore the entrepreneurial intention
among M.Com students of a private and public university,
shedding light on the complex interplay of personal
characteristics like gender. Our findings show that private
university students are more desirable than those of public
university in terms of their love and enthusiasm for
entrepreneurship. Moreover, it is much more feasible for
them to pursue entrepreneurship in the future since they
have adequate entrepreneurial knowledge, confidence, and
the ability to be successful if they choose entrepreneurship
as their career option. On the other hand, public university
students show love and confidence  towards
entrepreneurship but are not sure to opt for entrepreneurship
as a career; rather, they may find other career options
suitable for them.

Based on gender, male students from both the universities
have higher level of entrepreneurial intention than female

students. Due to lack of confidence, family support, risk-
taking ability, and financial support females are less
interested in choosing entrepreneurship as a career option.
The finding of the study would serve the academicians,
university officials and policy makers to get an overview of
the current state of the entrepreneurial intention of
commerce students, especially the female ones, which helps
them to address the unique needs and concerns to design
curriculum and support systems that enhance students’
perceptions of desirability and feasibility, thereby fostering
their intention towards entrepreneurship.

References

1. Ali B, Shah N, Anwar S. Investigating entrepreneurial
intention through entrepreneurial event model (EEM)
among graduate and master students in public sector
universities of Thailand. Asia-Pacific-Annual Research
Journal of Far East and South East Asia. 2016;34(1):36-
53.

~50~


https://www.humanresourcejournal.com/

International Journal of Research in Human Resource Management

2.

10.

11.

12.

13.

14.

15.

16.

Audretsch DB, Keilbach M. Entrepreneurship and
regional growth: an evolutionary interpretation. Journal
of Evolutionary Economics. 2004;14:605-616.

Basu A, Virick M. Assessing Entrepreneurial Intentions
amongst Students: A Comparative Study. In Venture
Well. Proceedings of Open, the Annual Conference.
National Collegiate Inventors and Innovators Alliance;
c2008. p. 79-86.

Bandyopadhyay P, Ghosh TN, Sarkar S.
Entrepreneurial Challenges in the Small Dairy Farming
Business in India- A Study on the Farmers of the Raina-
Il Block of Purba-Bardhaman District, West Bengal.
Business Spectrum. 2021;11(1):54-70.

Brush CG, De Bruin A, Welter F. A gender-aware
framework for women’s entrepreneurship. International
Journal of Gender and Entrepreneurship. 2009;1(1):8-
24,

Contreras-Barraza N, Espinosa-Cristia JF, Salazar-
Sepulveda G, Vega-Mufioz A. Entrepreneurial
intention: A gender study in business and economics
students from Chile. Sustainability. 2021;13(9):4693.
DasGupta M, Sarkar S. Occupational Health and Safety
Maintenance in Micro and Small Enterprises: A Study
on Select Sectors of West Burdwan, West Bengal.
Small Enterprises Development, Management and
Extension Journal. 2020;47(4):342-361.

Fayolle A, Gailly B. The impact of entrepreneurship
education on entrepreneurial attitudes and intention:
Hysteresis and persistence. Journal of Small Business
Management. 2015;53(1):75-93.

Fayolle A, Lifidn F. The future of research on
entrepreneurial  intentions. Journal of Business
Research. 2014;67(5):663-666.

Fini R, Grimaldi R, Marzocchi GL, Sobrero M. The
determinants of corporate entrepreneurial intention
within ~ small and newly established firms.
Entrepreneurship Theory and Practice. 2012;36(2):387-
414,

Fitzsimmons JR, Douglas EJ. Entrepreneurial attitudes
and entrepreneurial intentions: a cross-cultural study of
potential entrepreneurs in India, China, Thailand and
Australia. In  Babson-Kauffman  Entrepreneurial
Research Conference, Wellesley, MA; ¢2005 Jun, 47.
Guerrero M, Rialp J, Urbano D. The impact of
desirability and feasibility on entrepreneurial intentions:
A structural  equation  model. International
Entrepreneurship and Management Journal.
2008;4(1):35-50.

Gupta VK, Sharma S. Gender stereotypes and
entrepreneurial intentions: A study of Indian university

students. International Journal of Gender and
Entrepreneurship. 2017;9(2):122-140.
Kautonen T, Van Gelderen M, Tornikoski ET.

Predicting entrepreneurial behaviour: a test of the
theory of planned behaviour. Applied Economics.
2013;45(6):697-707.

Krueger N. The impact of prior entrepreneurial
exposure on perceptions of new venture feasibility and
desirability. Entrepreneurship Theory and Practice.
1993;18(1):5-21.

Krueger NF Jr, Carsrud AL. Entrepreneurial intentions:
Applying the theory of planned behavior.
Entrepreneurship  and  Regional  Development.
1993;5(4):315-330.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.

29.

30.

31

32.

33.

~51 ~

https://www.humanresourcejournal.com

Krueger NF Jr., Reilly MD, Carsrud AL. Competing
models of entrepreneurial intentions. Journal of
Business Venturing. 2000;15(5-6):411-432.

Laspita S, Breugst N, Heblich S, Patzelt H.
Intergenerational  transmission of  entrepreneurial
intentions.  Journal of  Business  Venturing.
2012;27(4):414-435.

Lee S, Kim D. Cross-cultural analysis of the impact of
perceived desirability on entrepreneurial intention
among college students. International Journal of
Entrepreneurial Behavior Research. 2020;26(5):1032-
1052.

Lee SH, Wong PK. An exploratory study of
technopreneurial  intentions: A career  anchor
perspective.  Journal of  Business  Venturing.
2004;19(1):7-28.

Li M, He L, Zhao Y. The triple helix system and
regional entrepreneurship in China. Entrepreneurship
and Regional Development. 2020;32(7-8):508-530.

Li X, Liu X, Guo Y. The impact of perceived
desirability on entrepreneurial intention among
university  students in  China.  Journal  of
Entrepreneurship Education. 2021;24(1):1-15.

Lifidn F, Chen YW. Development and cross-cultural
application of a specific instrument to measure
entrepreneurial intentions. Entrepreneurship Theory and
Practice. 2009;33(3):593-617.

Lifian F, Fayolle A. A systematic literature review on
entrepreneurial intentions: Citation, thematic analyses,
and research agenda. International Entrepreneurship
and Management Journal. 2015;11(4):907-933.

Linan F, Urbano D, Guerrero M. Regional innovation,
entrepreneurship and the employability of women in the
European Union: Does gender matter? European
Planning Studies. 2020;28(8):1614-1632.

Paul S, Banerjee K, Sarkar S. Influence of religious
culture on entrepreneurial intention of post-graduate
students: An empirical study in West Bengal. Third
Concept:  An International Journal of Ideas.
2023;37(436):12-20.

Porter ME, Stern S. Innovation: Location Matters. MIT
Sloan Management Review. 2001;42(4):28-36.

Prabu CL, Esakkimuihu M. Development of Group
Dynamism Index for Community Tank Irrigation
Farmers. International Journal of  Agriculture
Innovations and Research. 2017;5(5):671-676.
Ramayah T, Rahman SA, Taghizadeh SK. Modelling
green entrepreneurial intention among university
students using the entrepreneurial event and cultural
values theory. International Journal of Entrepreneurial
Venturing. 2019;11(4):394-412.

Shane S, Venkataraman S. The promise of
entrepreneurship as a field of research. Academy of
Management Review. 2000;25(1):217-226.

Shapero A, Sokol L. The social dimensions of
entrepreneurship. In Kent CA, Sexton DL, Vesper KH
(Eds.), Encyclopedia of Entrepreneurship. Prentice-
Hall; ¢1982. p. 72-90.

Shinnar RS, Giacomin O, Janssen F. Entrepreneurial
perceptions and intentions: The role of gender and
culture. Entrepreneurship Theory and Practice.
2012;36(3):465-493.

Shirokova G, Osiyevskyy O, Bogatyreva K. Exploring
the intention—behavior link in student entrepreneurship:


https://www.humanresourcejournal.com/

International Journal of Research in Human Resource Management

34.

35.

36.

37.

Moderating effects of individual and environmental
characteristics. ~ European  Management  Journal.
2016;34(4):386-399.

Wilson F, Kickul J, Marlino D. Gender, entrepreneurial
self—efficacy, and entrepreneurial career intentions:
Implications  for entrepreneurship education.
Entrepreneurship Theory and Practice. 2007;31(3):387-
406.

Wilson F. Gender, entrepreneurship and the state:
What's happening in the United States? International
Journal of Gender and Entrepreneurship. 2018;10(1):1-
9.

Zhao H, Seibert SE, Hills GE. The Mediating Role of
Self-Efficacy in the Development of Entrepreneurial
Intentions.  Journal  of  Applied Psychology.
2005;90(6):1265-1272.

Zhang Y, Duysters G, Cloodt M. The role of
entrepreneurship education as a predictor of university
students' entrepreneurial intention. Technological
Forecasting and Social Change. 2018;127:8-17.

~52 ~

https://www.humanresourcejournal.com



https://www.humanresourcejournal.com/

