
~ 656 ~ 

International Journal of Research in Human Resource Management 2025; 7(2): 656-659 

E-ISSN: 2663-3361 

P-ISSN: 2663-3213 

IJRHRM 2025; 7(2): 656-659 

Impact Factor (RJIF): 6.16 
www.humanresourcejournal.com 

Received: 04-06-2025

Accepted: 26-06-2025

Shalu Kumari 

Research Scholar, Department 

of Commerce, CMP Degree 

College, University of 

Allahabad, Prayagraj, Uttar 

Pradesh, India 

Dr. Sunil Kant Mishra 

Associate Professor, 

Department of Commerce, 

CMP Degree College, 

University of Allahabad, 

Prayagraj, Uttar Pradesh, 

India 

Corresponding Author: 

Shalu Kumari 

Research Scholar, Department 

of Commerce, CMP Degree 

College, University of 

Allahabad, Prayagraj, Uttar 

Pradesh, India 

Exploring ethical insights: The influence of ancient 

Indian text on contemporary business ethics and 

corporate social responsibility 

Shalu Kumari and Sunil Kant Mishra 

DOI: https://doi.org/10.33545/26633213.2025.v7.i2f.385 

Abstract

The ethical principles that form the basis of Indian practices have a rich and enduring history, with 

their roots deeply ingrained in ancient literature and traditions. The development and application of 

these ancient texts have had a profound impact on Indian society, shaping every aspect including 

cultural, religious, business, healthcare, education, social fabric and governance. However the 

contemporary policies and practices have not yet fully considered operational implications for this 

paradigm shift. By demonstrating the principles' ongoing applicability and relevance, this study seeks 

to clarify how traditional Indian ethical standards can be seamlessly incorporated into contemporary 

commercial operations. This study aims to provide a thorough insight of how Indian ethics continue to 

be practiced by following the ethical standards from ancient scriptures to modern CSR projects. The 

Vedas, Upanishads, and epics like the Ramayana and Mahabharata are among the ancient texts that 

give rise to ideas like dharma (duty/righteousness), karma (activity and its consequences), and ahimsa 

(non-violence), which are foundation to the ethical framework of Indian practices. These foundational 

texts will act as beacons of guidance for Indian firms as they embrace corporate social responsibility 

(CSR) as a way to incorporate ethical issues into their operations. Overall, this exploration of study 

would provide a thorough analysis of the possible overlaps between sustainable business practices and 

indigenous knowledge systems from India. It would also provide insightful information for companies, 

decision-makers, and academics who wish to encourage ethical and culturally aware approaches to 

corporate social responsibility. 
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Introduction 
India had one of the oldest and glorious civilization rooted with customs, culture, values, 

ancient wisdom and epics. In the earlier times, during the era of Vedic civilization India was 

one of the most prosperous nations in the world and there was no issue with economy, 

society and environment. Whenever we envisioned of effective and efficient governance 

system of India (Desai, 2009) [1], the kingdom of Lord Rama, or “Ram-Rajya”, is often used 

to demonstrate how effectively every system and function operates. The root cause of 

excellence of this governance is strong ethical practices and high personal value system. 

Ethics are the foundation of Indian culture and economy since ancient times. (Tripathi, 2019) 
[11] the philosophy of the Vedas sees business as a dignified and vital component of society 

and by appropriate ways it should generate revenues. If we had such a prosperous nation 

equipped with balanced economy and social welfare, question arise in our mind that why we 

can’t apply those theories and practices in our Indian businesses and economy. In modern 

management we shifted our focus only on, profit and ethical principle and practices became 

lowest in our priority list. In today’s business world introduction of Corporate Social 

Responsibility (CSR) come as a holistic integration of economic and social aspects. It has 

broader vision of achieving sustainable growth with contribution to society and environment 

but many corporate organizations has narrow perception of CSR. They opposed it, by saying 

that it is only focused on society welfare and ignore the profit objective which is main 

motive of doing any businesses. For the better understanding and effective implementation 

of CSR, we need to integrate our ancient wisdom to modern practices. CSR shouldn’t be 

seen as burden or advertising agenda on corporation, it should come from heart and should 

be seen as a sense of responsibility towards society and environment in which we live. 
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Bridging the gap between material dimension and spiritual 

dimension will lead to a better creation of econometric and 

humanistic approach. The company's voluntarily driven 

desire to improve society overall and make it a better place 

to live by aligning it with their corporate goal will 

contribute to growth of people and society. It will bring 

prosperity, equity, spiritual and economic development in 

nation. 

 

Literature review 

Sharma, Subhash & Isha Gamlath (2004) [8], explored 

Indian and Greek text; they found that Indian text associated 

with spiritual advancement which took place 5000 years ago 

while Greek text associated with scientific and technological 

revolution which took place 300 years ago. They also talked 

about new uprising term took place 50 years ago 

‘knowledge resolution’ which is integration of western 

scientific thought and eastern spiritual heritage, provide new 

route for holistic and sustainable development of society. 

Devdutt Pattanaik (2013) [6], discussed about perspective of 

writing Ramayana by Valmiki and lord Hanuman. He found 

that Valmiki wrote his version of Ramayana because he 

wanted to earn fame and attention of world while hanuman 

wrote his version of Ramayana because he wanted to 

remember ‘Lord Ram’. Valmiki found that hanuman version 

of Ramayana is perfect in every aspect. Writer further 

concluded both perspectives by relating with material, 

spiritual and intellectual growth. He explored that our work 

can be medium for not only material growth or to satisfy 

ourselves but it can be medium for spiritual and intellectual 

growth too, if we work for to satisfy stakeholder, society 

and 

Sharma, S. (2005) [9] aimed at integrating Vedic concepts 

with contemporary modern concept. The researcher 

discussed about Vedic management’s root in equilibrium of 

Dharma, Artha, Kama and Moksha. The equivalent of Vedic 

thought researcher discussed about contemporary concept 

captured by modern economy i.e. socialism as ‘Dharma’ 

means welfare of society, Artha and Kama as capitalism 

means earning profit and Moksha as spiritual values. 

Researcher concluded that with holistic integration of Vedic 

management and modern management, we can bring 

prosperity and equity in society by fulfilling both corporate 

and social objective. 

Muniapan, B. and Dass, M. (2008) [3] studied the concept of 

corporate social responsibility (CSR) from an ancient Indian 

viewpoint using Kautilya's Arthashastra as a guide. 

Researchers explored that dharma and wealth are vice versa 

concept. Without dharma, accumulating wealth will not 

result into sustainable business and without wealth; dharma 

can’t be performed because money is necessary to support 

the business, society and environment. 

Devdutt Pattanaik (2013) [6], discussed about ‘Dharma’ as a 

subjective concept related with ethics, morality, 

righteousness and goodness. He discussed about the festival 

‘Nand Utsav’, where pyramid are formed to get pots of 

butter. Lord Krishna stand on uppermost tier of pyramid and 

his success to get butter is contribution of lowermost tier, 

who balance the entire pyramid for him. Writer co relates 

this activity with the concept ‘Growth’. He concluded that if 

we contribute in other people’s growth, it returns with our 

growth. It is a mutual exchange of expansion. 

Rajput, N., Batra, G. and Pathak, R. (2012) [7] explained 

impact of CSR activities on financial performance through 

two parameters- CSR index and profit & sales of company. 

Using literature reviews and empirical validation, they 

examined how CSR influences a company's sales volume 

and profitability in a positive way. They concluded that 

CSR initiatives can be used as a marketing tactic to build 

rapport with stakeholders and the general public which 

results in increased profit and sales volume. 

Devdutt Pattanaik (2013) [6], discussed about ‘Dharma’ as a 

subjective concept related with ethics, morality, 

righteousness and goodness. He discussed about the festival 

‘Nand Utsav’, where pyramid are formed to get pots of 

butter. Lord Krishna stand on uppermost tier of pyramid and 

his success to get butter is contribution of lowermost tier, 

who balance the entire pyramid for him. Writer co relates 

this activity with the concept ‘Growth’. He concluded that if 

we contribute in other people’s growth, it returns with our 

growth. It is a mutual exchange of expansion. 

Muniapan, B. and Rajantheran, M. (2011) [4] analyzed 

business ethics from Indian (Tamil) literature ‘Thirukkural’. 

Researchers explored Thirukkural lessons and found that the 

value of honesty and transparency in all business dealings 

would help businesses gain respect. They found that if we 

do business ethically, it will results in increased value of 

wealth and goodwill together. They also highlight that 

business ethics should be intrinsic and it should not be for 

only showoff or perform under the pressure of rules and 

regulations. They concluded that ethical business practices 

by businessman will be root to all the earning, good name 

and reputation. 

Devdutt Pattanaik (2013) [6], discussed about perspective of 

writing Ramayana by Valmiki and lord Hanuman. He found 

that Valmiki wrote his version of Ramayana because he 

wanted to earn fame and attention of world while hanuman 

wrote his version of Ramayana because he wanted to 

remember ‘Lord Ram’. Valmiki found that hanuman version 

of Ramayana is perfect in every aspect. Writer further 

concluded both perspectives by relating with material, 

spiritual and intellectual growth. He explored that our work 

can be medium for not only material growth or to satisfy 

ourselves but it can be medium for spiritual and intellectual 

growth too, if we work for to satisfy stakeholder, society 

and environment. Material Growth will be automatically 

happen if we focused on emotional and spiritual growth. 

Muniapan, Balakrishnan & Satpathy, Biswajit (2013) [5] 

explored CSR from the perspective of Bhagavat Gita. On 

the basis of Bhagavat Gita concept, the researchers divide 

practices of CSR into two parts- Dharma and Karma. They 

discussed Dharma as understanding of CSR policies in 

broad way- from micro to macro level and Karma is 

performing it in ethical way. Researchers explored CSR as 

not only social responsibility or doing things for social 

welfare but they saw CSR as performing our work in ethical 

way beginning from individual level to global level. They 

concluded that Bhagavat Gita provides inside-out strategy 

for CSR which is based on inner morality and ethics of 

individual leader as they are the person who is going to 

achieve ultimate goal of corporate social responsibility by 

ensuring transparency, ethical behavior and sound 

governance in corporation. 

Samantara, R. and Dhawan, S. (2020) [10] explored various 

dimensions, challenges and their solution associated with 

application of CSR in India. The main focus was on 

acceptance and implementation of CSR by Indian 

companies and analyzes issues and challenges faced by 
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them in process of maintaining balance between corporate 

main objective ‘profit’ and social responsibility. They 

discussed about the narrow perception of Indian companies 

towards CSR as they still view CSR as charity or donation. 

They fail to view holistic approach of CSR which concluded 

as sense of responsibility contribution to society and 

environment in which they operate. They suggested that by 

creating awareness about CSR; execute CSR activities 

strategically and with sustainable perspective and reporting 

we can effectively implement CSR. 

 

Objective of study 

1. To explore ancient text which illustrate growth as 

contributing greater value to society and environment. 

2. To explore social, spiritual and material dimension of 

ancient as well as modern Indian practices. 

3. To study the integration of ancient ethical perspective 

and modern CSR practices 

4. To create awareness about holistic view of corporate 

social responsibility. 

  

Methodology  
Conceptual study is conducted by reviewing, analyzing, and 

interpreting the literature of ancient India and modern text. 

The approach adopted is ‘Hermeneutics’ a qualitative 

research methodology that entails the analysis, 

comprehension, and interpretation of old texts. It should be 

noted that all of the data used in this study are from 

secondary sources. A thorough and methodical analysis of 

the literature was conducted in order to draw essential 

conclusions. The secondary sources of information that 

were used were academic publications such as research 

papers, scholarly articles, textbooks, e-books, search 

engines, and websites.  

  

Ancient Indian Literature, Business Ethics and CSR 

The virtues of Indian business excellence are entwined with 

the spiritual teachings of the Vedas and the Bhagavad-Gita. 

The four fundamental purposes for human life are defined in 

Vedic philosophy. These can be classified as monetary 

(artha), urges (kama), salvation (moksha), and values or 

virtue (dharma). The most significant aspect of life is best 

understood as a motivation to attain moksha, or salvation, 

through the application of value systems and the use of 

money (artha) as a means of attainment. These four goals 

are interlinked with each other, which can form a strong 

ethical framework for Indian businesses to earn profit with 

value system driven by spiritual framework.  

Ethics is study and analysis of knowing the difference 

between right and wrong. It is an intrinsic value of 

identifying whatever work we are doing is good for others 

or not. In the same way business ethics is ethical approach 

to achieve business goals with moral principles and good 

conduct. In the integration of business and ethics, primarily 

it is duty of our business leaders to perform their task with 

transparency and ethical conduct. If they perform their 

business activities without any unethical work and cheat or 

frauds, their business will perform better in long-lasting 

period. Because earning profits with unethical way may be 

more but it always for shorter period of time and non-

sustainable. 

According to the ancient Indian viewpoint, the state or ruler 

will amass wealth for the benefit of people around them. But 

today’s modern business practices focused only on wealth 

accumulations ignoring the spiritual and sustainable 

dimension of work. This viewpoint leads them to 

bankruptcy, corporate scams, unethical practices and many 

more failures regards to their organization and nation. 

Wealth accumulation is necessary but it is partial purpose. 

According to our ancient wisdom, focusing on economic 

and spiritual dimension together will lead to holistic and 

sustainable development. It is point to think and rethink that 

after having such glorious past of nation, kingdom, ancient 

wisdom and successful Indian practices regards to work 

,ethics and businesses, we still lacks in understanding the 

real meaning of ethics and growth. Having the past of one of 

the prosperous nation and now comes in list of corrupted 

nation is the sign that we need to integrate our ancient 

ethical principle with modern practices and policies. 

Generally people having perception that Indian ancient text 

is only associated with rituals, customs and spirituality. And 

it has no connection with scientific, economic and business 

activities but Vedic literatures are rich source and having 

broader concept of sustainable policies and practices. It is 

holistic integration of all the activities whether it is social, 

cultural, ethical or economical. Growth is not a one way 

process, it happens with mutual exchange and cooperation. 

Our Vedic culture focused on concept that whole world is 

our family and thinking about their welfare is our duty. So, 

integration of ancient ethical perspective with modern 

policies and CSR will bring best way to cope with modern 

problems. As we know our world has now well-equipped 

economy, best scientific innovation and modern policies and 

practices but lack of spirituality and work ethics has became 

hurdle to our sustainable growth. 

In Vedic philosophy, it is believed that if we contribute to 

society welfare it will return in multiplied form. In contrast 

of this, CSR comes as modern corporate tool for holistic and 

sustainable development of company, society and 

environment. It is a multidimensional concept. It is an 

integration of ethical, economic, environmental and societal 

dimension leading towards sustainable development and 

growth. In recent years, there is need of plan and strategies 

which can lead us to sustainable development including 

social, economical and environmental dimensions. 

Sustainable developments are holistic management practices 

which manage economic and environmental resources to 

satisfy society and humanity in long run. Sustainable 

Development Goal 8 defines the ethical or decent work for 

sustainable development. According to Sustainable 

development Goal 8 of UNDP “Decent work means 

opportunities for everyone to get work that is productive and 

delivers a fair income, security in the workplace and social 

protection for families, better prospects for personal 

development and social integration. A continued lack of 

decent work opportunities, insufficient investments and 

under-consumption lead to an erosion of the basic social 

contract underlying democratic societies: that all must share 

in progress.” 

It’s time for our country to develop new globalized 

approach by integration of Indian ancient text, Indian 

culture, Indian spirituality, Indian ethics and Indian 

management system. This foundational beginning of mixed 

up approach of Indian ethics and modern management will 

lead to a sustainable and well equipped economy. The gap 

of modern management system can be filled up through our 

collaboration with knowledge of ancient text and practices.  
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Conclusion and Discussion 
In this paper, we have explored ancient Indian perspective 

of CSR, business ethics and Indian practices. While this 

paper's insights into CSR are specific to the Indian context, 

several of these concepts are equally applicable globally. 

Ancient Indian scriptures are rich source of knowledge and 

wisdom, their integration with modern management will 

strengthen our Indian practices and management. When 

corporate correlates material, ethical and spiritual dimension 

together, it will not only results in economic development 

but also brings equality, prosperity and sustainable growth 

in business and nation too. A more thorough reading of the 

ancient text will uncover a wide range of previously 

unknown management concepts that can be applied to 

contemporary management. Modern technology can aid in 

the proper transmission of Vedic concepts, which may 

influence people's attitudes and behaviors and bring back 

the human values of respect, love, sharing, and caring 

concerning corporate social responsibility (CSR) in the 

business world. We anticipate that this work will make a 

substantial ethical contribution to the body of knowledge on 

corporate social responsibility and provide insightful 

information for companies, decision-makers, and academics 

who wish to encourage ethical and culturally aware 

approaches to corporate social responsibility. 
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